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CONTENT

A pocket size representation of everything a 

business stands for.

Splashlight Studio is an innovative lighting studio 

located in Boulder, Colorado. They specialized in 

high quality modern LED lighting technologies. 

Services range from whole house lighting packages 

to speciality bulb selection.

Business Cards01

If a fixture is meant to be outdoors, it should 
be displayed in such habitat.

Exterior Lighting Display04

Advertisements so good you’ll want to hang 

them above your bed.

Print Advertising02

The first steps to avoid being Chopped.
Branded Materials03
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F I N A L  F R O N T  D E S I G N 
D E S I G N  M O C K  U P S

Thick, satin stock in a less common shape helps us stand 

out from the crowd AND conveys our values for high 

quality products. Mmmmm so smooth.

Before you can find The One, you have to sort through a few 
losers. Even though they might not have worked out, each 

one taught you something new.

F I N A L  B A C K  D E S I G N

W H A T  N O T  T O  D O

A bold key color highlights secondary information while 

important contact information is displayed large, simpli-

fied and centralized. 

At Splashlight, I took those flimsy business cards and 
threw them in the recycling! Or at least tried to...
Turns out weak business cards don’t throw well. They 

get overpowered by air and flutter to the ground 
about 1ft in front of you. So I picked them back up 

and placed them gently in the bin. 

BUSINESS 
CARDS
Who wants to be basic and boring? Even the Pump-

kin Spice loving, Ugg boot wearing, Sorority queens 

refuse to be boring (I say this with the utmost re-

spect for my fellow basics - #xoxo). A business card 
should be like  be like the Nanny, it should have style 

and flair. 

If a card looks like a stock design that Mike over 

at Vista Print took 3mins to copy and paste on his 

cheap 14pt paper, then people are going to assume 

that company puts the same amount of effort into 
their business. Not Ok. Be better than that. 
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ADVERTISING
The best advertisements hit people deep in the sub-

conscious. It starts with “Ooo pretty! I want that!” 
Then they’re on to figuring out how to get their 
hands on the precious. It might not happen that day, 

that’s okay! Because that little bug has already been 

planted and it’s going to keep buzzing until they do 

something about it.

BOULDER MAGAZINE | SUMMER 2018

C O L O R A D O  M U S I C  F E S -
T I V A L  E D I T I O N

We aim to create advertisements good enough 

to hang on your wall. The focus should be on 

the fixture and then our business information. If 
consumers don’t like what we have to offer then 
there’s no need for them to know our name.

Each fixture advertised is labelled, so when cus-

tomers call or bring in a clipping we can effort-
lessly find all the information they need regard-

ing the fixture. The harder and smarter you work 
in the beginning the better the outcome.

F E B R U A R Y  26TH 2 0 1 6
DAILY CAMERA

M A R C H  2 6TH 2 0 1 6
DAILY CAMERA

^ ^

LBL  Lighting

Visual Comfort  Re
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Tech Lighting Mara LZF Kim

Sonneman Liquid   

F E B R U A R Y  1 7 TH 2 0 1 7
DAILY CAMERA

M A Y  26TH 2 0 1 7
DAILY CAMERA

J U N E  9TH 2 0 1 7
DAILY CAMERA
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BRANDED 
MATERIALS

How many times have we heard the judges 

on Chopped say “To be honest, the presen-

tation of your dish made me a little nerv-

ous. But I was pleasantly surprised by the 

flavors.”  Consumers in any industry are go-

ing to “eat” with their eyes first. Consistent 
branding of a company not only makes them 

more recognizable, it puts the customers at 

ease because they know what kind of service 

to expect.
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“Boy! You guys are really 
tucked away back here. 
We had a hard time finding 
you!” - Customers on a daily basis

Having a business located down an alley isn’t the most ideal situ-

ation. So if a customer comes to pick up an order or needs light 

bulbs, dimmers, etc. we want to make it as easy as possible for 

them to find our warehouse location. To do this, we made maps! 
Labelled with only the essential information, these simple hand-

outs help people get from the studio to the showroom without a 

problem. 

More often than not when quoting projects we are reminded it’s 

a dog eat dog kind of world out there. For example if we specify a 
can light for a job and include the vendor information, many times 

electricians or other electrical contractors will under bid us and we 

lose the job. To help avoid this we developed our own specifica-

tion sheets along with part numbers. This keeps the manufacturer 

information anonymous making it harder for our competition to 

ensure they are pricing the correct product.

C A R P E N T E R  P E N C I L S

P E N S

G R A P H E D  N O T E  P A D S

Perfect for electricians, kids think they’re 

awesome, and dads say they need one 

for all those DIY projects they’re going 

to do.

If you’re going to have pencils and note 

pads, pens are a must. Plus everyone 

else is doing it.

Great for sketching quick plans, lighting 

layouts and doodles. There’s not enough 

graph paper in the world.

< S P E C I F I C A T I O N  S H E E T S
4IN LED CAN - EXAMPLE
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EXTERIOR LIGHTING DISPLAY
If something is designed with the intention of being in a specific element, shouldn’t it be 
displayed as such? People don’t go to the zoo and see the Cheetahs hanging out in the 

Polar Bear exhibit. So why should exterior light fixtures be displayed with bath vanities? 
Trick question! They shouldn’t.

Besides creating an area dedicated to ex-

terior lighting in our showroom. Individual 

labels were made for each fixture. The la-

bels include all the necessary product in-

formation for the display, along with alter-

native finishes and sizes available. Doing 
this really elevates us from your everyday 

showroom. 

> P R O D U C T  T A G S
CHAMBER - EXAMPLE

A brief introduction to the Dark Sky Ordi-
nance in Boulder helps customers under-

stand the basics of the law. Each product 

tag also specifies whether or not a fixture 
is compliant. 

Fixtures on display in this area of the show-

room include sconces, path lights, flush 
mounts, step lights, landscape spots, and 

well lights. Few exterior rated pendants 
are also on display in this area, however 

the lovely Colorado winds really limit the 

options.

< D A R K  S K Y
OUTLINE OF ORDINANCE

< P A T H  L I G H T S  &  F L U S H  M O U N T S
PATH LIGHTING 101 GIVES GENERAL GUIDELINES FOR PATH LIGHT SPACING
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